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Marketing Generates Website Visits

2013 Results
Mobile & Table traffic 264, 683

represent 28% of total traffic Other . .
People Visited

(doubling from last year) 20/,
www.greatnortherncatskills.com

Top 5 Referral Sites <]
visitthecatskills.com
Registerstar.com
Greenegovernment.com
Facebook.com
Greyfoxbluegrass.com

Pay-Per-Click
— AdWords
Organic

U1 N

Campaigns <]

1. Family Travel B
2. Events
3. Golf — _

Top 5 Locat :
4. Arts, Culture & History 1op Ny gca l1ons
5. Fall Foliage :
6. Wint 2. Hudson

| e 3. Albany
Visitors are Searching from these areas: g' iﬁ?fﬁ?es



Marketing Increases Tourism
2013 Results

Broadcast I ’ Public

TV Relations

Social
Media

\ Special /

Projects
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http://www.youtube.com/watch?v=qF8G2av4c5M

Photo / Video Shoot

— Summer Focus






Adventure Mobile Tour




WHAT'S NEW FOR 2014



Marketing Plan

* Campaigns

v’ Travel v' Events

v Outdoor v/ Arts, Culture, History
v Golf v' Wedding

v' Skiing

* Target Audience
v’ Leisure Seeker
v" Adventure Seeker
v’ Family

Target Markets
v Primary: NYC Metro (NY, Boroughs, NJ, PA)
v’ Secondary: Capital Region / Hudson Valley




Photo / Video Shoot

2. Spring/Summer Focused on Hiking and Arts, Culture & History



Vacation Map
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This summer Rip will be riding around on the Adventure Mobile
Tour visiting local events, festivals, attractions and family
resorts. During his ride visitors will be inspired to “Take a Pic
with Rip!”

1. Tourists will look for Rip G Q 3a Post your photo to

hanging out in our Adventure ' Twitter with hashtag
Mobile Tour S_— #picwithrip

Vehicle
throughout .
5 _ Not on Twitter yet?
Greene and - = 8
surroundin
. 5 3b. You can email your \
counties

PIC to
RIP@discovergreene.com

2. Visitors will take a photo of themselves

and Rip on tour _* '
(adventure

vehicle must be

Upon receipt of photos you
are automatically entered into
the Pic with Rip promotion

NORTCIERN
CATSKILLS

oF GREENE COUNTY


mailto:tourism@discovergreene.com
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Additional Funding

* (Greene County

www.greatnortherncatskills.com

v" Kaaterskill Clove Grant in the amount of $150,000 via the Regional
Economic Development Council (REDC)

* Catskill Association for Tourism Services (CATS)

www.visitthecatskills.com

v Marketing Plan grant in the amount of $270,000 to enhance,
including an Adaptive Website update

v' State Legislative approval from the tourism budget in the amount of
$100,000.

* Hudson Valley Tourism (HVT)

www.followthehudsonriver.com
v Marketing Plan grant in the amount of $300,000



http://www.greatnortherncatskills.com/
http://www.visitthecatskills.com/
http://www.followthehudsonriver.com/

Workshops

 How Can I Compete in the Digital Marketing World?
Location: Main Room

— Learn about new digital marketing tactics, how to advertise your
businesses, create packages, and then measure the results of a

campaign.

« How Can I Leverage the Greene County Tourism Department
to Better Market My Business?
Location: Club Day Room

— Hear about how the Tourism Department uses social media and
other digital marketing techniques. Learn how your business is
featured on GreatNorthernCatskills.com and how you can leverage

the website.



